
< $20k   3%

$20k - $49,999 24%

$50k - $74,999 26%

$75k - $99,999 19%

$100k - $149,999 17%

$150k - $199,999   6%

$200k +  5%

Avg. HHI ($) 82,929

Household Income

Employed by someone else 
working outside your home

56%

Employed by someone else 
working from home

 2%

Self-employed working outside 
your home

 12%

Self-employed working from 
home

 11%

Homemaker 19%

Employment Status

Total Recruitment 
Pool

 4.25 Million Registered 
Users

Stable Panel Size 50,000

Avg. Response Rate 34%

Avg. Freq. of Use 40 days

Statistics at a Glance

American Indian 
or Alaska Native

  1%

Asian   2%

Black or African 
American

  5%

Hispanic or 
Latino

  5%

White  85%

Other 2%

Ethnic Background

Market Notes

Homeowners Community

46%

54%

Gender
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1%

11%

31% 30%

7%

14%

6%

Education

15-24          2%

25-34        19%

35-44        30%

45-54        28%

55-64        16%

65-74        4%

75+          4%

Age

All information published in this document is subject to change based on market conditions, frequency of use, drop-out rates and continued access to recruitment pools. Please call or write for a firm quotation on sample availability and costs.
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4+ Children

3 Children

2 Children

1 Child

0 Children 44%

20%

23%

9%

4%

# of Children in HH

15
 +

10
 to

 1
4

5 
to

 9

0 
to

 4

22%
26%

24%

28%

% of Children by Age Group

19%
Northeast

20%
West

25%
Midwest

36%
South

Region of Residence

Marital Status

Sep/Wid/Div

Married

Dom Partner

Single (NM)

12%

11%69%

8%

•	 Homeowners spend an annual $204 billion on 
professional home improvements and more  
than $59 billion on do-it-yourself improvements.

•	 Spending on home-improvement activities now 
exceeds new construction—particularly in center 
cities, remodeling accounts for 7 out of 10 dollars 
spent on owner-occupied housing.

•	 Homeowners complete 7.6 million additions and 
alterations a year, including decks and porches.

•	 Consumers spent a total of $36.8 billion on their 
lawns and gardens in 2004.

Home Ownership/Occupancy Statistics (U.S.)

Total Housing Units.............................115,904,000
	 Occupied Housing Units..............................91%
	 Owner-occupied Housing Units...................60%

Total Population in 
Occupied Housing Units.....................273,643,000
	 Population in Owner-occupied
	 Housing Units..............................................69%

More information on next page



Homeowners Community (continued)

63%
Non-Business Owners

37%
Business 

Owners/Partners

Entire Organization 
35%

Multiple 
Departments

8%

One Department
25%

User & Staff Only
32%

Level of Decision-Making 
Authority 

Management 20%

Business, Financial Operations 7%

Computer, Internet, Mathematical 7%

Architecture, Engineering 3%

Life, Physical, Social Science 1%

Community & Social Services 2%

Legal 2%

Education, Training, Library 7%

Arts, Design, Entertainment, Media 6%

Healthcare Practitioners 5%

Healthcare Support 3%

Protective Service 3%

Food Preparation, Serving Related 1%

Personal Care & Service 2%

Sales and Related 11%

Office & Administrative Support 7%

Construction & Extraction 3%

Installation, Maintenance, Repair 4%

Production 3%

Transportation, Material Moving 2%

Building and Grounds Cleaning Maintenance 1%
Current Occupation
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